
Broadcast Archives & the 
Digital Public Domain





CHILDREN TALKING
Day Trip to Calais
1967

Harold Williamson joins a party of 
boys and girls from Lauriston 
School, Hackney for their first 
visit to France

MAN ALIVE
Vince, Paul, Lawrence and Richard
1971

Denis Tuohy looks at the past and 
present lives of four young teenagers 
and their families



The project included
“BBC in the East End updated”
A film by Chris Dorley-Brown

“It’s about us!”
- Comment at the exhibition



BBC Archive



Public  service broadcasting…

� straddles the boundary between the social 
economy and the monetary economy

• Who paid for it?
• Who owns it?
• Who curates it?
• Who can distribute it?
• Who can deliver it into the heart of mass digital 

literacy?



• new Charter
• towards an Open BBC
• sound archive: one of world’s largest.  

2m items.  300,000 hours
• TV archive: major cultural resource.  

1.5m items. 600,000 hours
• Photo stills.  4m items.
• 1000 hours of TV added every month

The case of the BBC



The Creative Archive proposition

Free access to selected content for learning, for c reativity and for 
pleasure.

From home, members of the 

public will be able to:

• search for legally cleared TV 

and radio content – from 

extracts to whole programmes  

• preview and download 

• modify and create their own versions

• share with others – and with the BBC – on a non-commercial basis





The BBC established a strong advisory 
panel, drawn from:

• Industry
• Rights owners
• Independent producers
• Opinion formers
• Creative Commons
• Museums, Libraries and Archives



Integrating public and monetary value

Public Value:
home use 
learning/creative 
applications
amateur creator 
generated content

Commercial Value:
collections brought to the mass market 
“upgrade path”
commercial licensing 
investment opportunities



BBC pilot campaigns
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I used the clips to challenge myself 
to write music to them. I used it as 

practice for the TV Composers 
competition the BBC ran.

(Composer)

I downloaded the nature clips and used them 
to help teach my son (14yrs) how to edit and 

apply a voice over. So it had a real 
educational element to it. But it then got 

really fun as we had a laugh putting our own 
silly commentary over the top like creature 

comforts or Ricki Gervais Animals

(Producer)

I use the clips to download onto my laptop and 
then amalgamate them into my lesson plans I 
pull them up onto the whiteboard within the 

lesson itself. 

Showing video engages children much more 
than a book will.

(Primary Teacher)

I have used the clips as background to a 
presentation I have pulled together for 

work, moving images make it much more 
dynamic and interesting

(Management Consultant)



What kind of content do you want?

soap, 1159

sport, 5129
archaeology, 4899

arts, 6631

comedy, 8315

dramas, 9215

entertainment, 6281

history, 11823
languages, 10144

local_programmes, 
2530

news, 8386

quizzes, 1902

science_nature, 
10008
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Summary of PVA Scores for Creative 
Archive

The overall average for the service 
was 7.6 out of 10.

Questions regarding whether 
respondents considered the Open 
Earth Archive service to be 
‘Innovative/Original’ and 
‘Interesting/Appealing’ received high 
scores of 8.0. 

‘Worth the BBC providing’ received a 
very high score of 8.6.

The Personal Impact statements, 
‘Change internet usage for better’, 
‘learned something new’, and ‘impact 
on reputation of BBC’ were all scored 
below average at around 7.0, as was 
‘help society to progress’. 8.6
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Vision:  Creative Archive UK

a Creative Archive for the nation, drawing on moving images, stills 
and sound content from a range of public and commercial sources

Public Value:
home use/learning/creative 
applications

Commercial Value:
Wider publicity/profile
“Upgrade path”/commercial 
licensing/investment opportunities

Members:



Creative Archive vision

Creative Archive UK will provide the 
public with online access to a rich 
heritage of moving images, pictures and 
audio for downloading, keeping, using, 
re-mixing and sharing.  This unique and 
growing resource, supplied by 
broadcasters and national and regional 
archives, will support learning, self-
expression and creativity.





Headline results of the BBC pilot

• 500,000 downloads by the end of the 15 
month pilot

• 100,000 registered users
• BAFTA for interactive innovation
• Commercial sector endorsement
• International support
• Only two minor breaches of the licence



But …..

• New regulatory regime
• Public Value Test
• Pressure on funding

= delay on implementation

Risk to pilot data



http://www.bbc.co.uk/archive/index.shtml



BBC Trust

Management control through the 
public value test









Some grounds for optimism in the BBC…

• New Director of Archive Content
• Building on the success of the iPlayer
• Pressures on public service 

broadcasting (Ofcom/Digital Britain)
• New archive strategy by July
• Commercial route less attractive
• Partnership offers to other publicly 

funded archives:  BFI/Arts Council



paul.gerhardt@archivesforcreativity.com


